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The significance of the traditional festival in the
construction of place identity: A case study of the Winter
Jasmine Flower Market in Guangzhou

LIU Bo"**, ZHU Hong* *, YUAN Zhen-jie®
(1. Guangzhou Open University, Guangzhou 510091, China; 2. Center for Cultural Industry
and Cultural Geography, South China Normal University, Guangzhou 510631, China;
3. School of Geography and Planning, Sun Yat-sen University, Guangzhou 510275, China)

Abstract ; Festival is one of the most important perspectives from which geographers exam-
ine place identity. The Winter Jasmine Flower Market in Guangzhou is closely linked to
the Cantonese Chun folk custom of “line of Flower Street”. As a local festival, the Winter
Jasmine Flower Market has its unique function in constructing local place identity, Espe-
cially in a background of Guangzhou creating a national urban centre and the world cultural
city, the flower market has been regarded as an important form of the Cantonese unique
culture. From the perspective of new cultural geography, this paper adopts methods inclu-
ding questionnaire survey, participant observation and interview to explore the role of the
flower market in shaping the local place identity. This paper used SPSS17. 0 to analyze
quantitative data from 185 valid questionnaires and explained the results with 15 copies of
interview records and online comments. The results are as follows. (1) The place identity
includes cognitive, affective and behavioral dimensions and the flower market has positive
influence on the construction of place identity for the three dimensions. Especially, the
fact that the government supported the public opinion helped strengthen the construction
of local identity. (2) There are significant differences among the Guangzhou locals, emi-
grants with their parents and the new emigrants. The newcomers need time to become “lo-
cals”. All these findings will help improve place identity of all different groups in Guang-

zhou and create a harmonious society.

Key words: place identity; traditional festival; Winter Jasmine Flower Market; Guangzhou



