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Study on tourists” ecotourism perception and
attitude towards environmental management:
The case of Jinggangshan Scenic Area

ZHONG Lin-sheng', SONG Zeng-wen"’
('L Institute of Geographic Sciences and Natural Resources Research, CAS, Beijing 100101, China;
2 China Academy of Urban Planning and Design, Beijing 100044, China)

Abstract: The objective of this study was to explore the ecotourism perception an attitude
towards environmental management of tourists visiting Jianggangshan Scenic Area in Jian-
gxi Province, China. A survey was conducted between December of 2005 and December of
2007, using structured questionnaires. A convenient sample of 363 tourists was inter
view ed during their visit to the scenic area, using the expectations questionnaire. It was

”, “tourism resources protee

found that there is much more perception of “ nature base’
tion” and “ environmental education” towards ecotourism, but less perception of “commu
nities “interests”. And different types of tourists including gender, age, education, occupa
tion, income and traveling ways have distinct perceptions. It was also found that, the att+
tude towards the five types of environmental management measures, such as “responsibil+
ty to environment”, “ environment and resources protection”, “ attention to environment
impact”, “importance to environment education”, “respecting local culture” is positive,
while the attitude towards “ enhancing tourists management” is negative. And several see-
tors of tourists”characters have significant impact on ecotourism environmental manage-
ment. For example, the male tourists “attitude towards the environmental management
measures consisting of “ responsibility to environment”, “ attention to environment im-
pact”, “importance to environment education”, and “ enhancing tourists management” is
more positive than that of female tourists. Furthermore, ecotourism perception is related
to some attitude towards ecotourism environmental management according to statistical &
nalysis. The tourists who have perception of “nature base”, “tourism resources protee
tion” and “ communities”interests’ hold a more positive attitude to “importance to enviro s

g . :
ment education”. Finally, some countermeasures on enhancing environmental management

were discussed in this paper.

Key words: ecotourism; tourists “ perception; environmental management; Jinggangshan

Scenic Area



