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Fig. 1 A conceptual model on tourist loyalty of the ancient village
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Fig. 2 Conceptual model M1
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Tab. 1 Test of measurement model

bRt s W48 b5 52 A bR AT SMC CR  AVE Cronbach 2%
FEERAE o 0.63 0. 40 0.81  0.47 0.812
N PR [ 2z 0. 69 0.48
ﬁilmﬁ ERINTT 25 0.75 0.57 0.936
MANELR 2 0.72 0.52
RUFRR x5 0. 62 0.39
ARBEPR 26 0.72 0.52 0.89  0.62 0. 891
Z iR an 0. 80 0. 64
YRV .
52 —MEZ 0.82 0.67
A 0.79 0. 62
w2 10 0. 82 0.67
BT 0. 61 0. 37 0.82  0.47 0.813
i AR IFAT 22 0.75 0.56
})\,ﬂgﬁﬁ I A NG 23 0.65 0.42
E DT ARy 0.74 0.55
TR s 0. 68 0. 46
A MR 2. 0.74 0.54 0.80  0.57 0. 797
W B 2 0.79 0. 62
T8 a8 0. 74 0.55
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e TEBRETT 2 0.72 0.52 0.83  0.63 0. 829
I;gi s [) R4S 0 0. 84 0. 70
2 0.81 0. 65

. BBIIL a2 0.78 0. 61 0.80  0.58 0.776
ig?j' PR M 20 0. 84 0. 70
IR 55 it o 0. 65 0.42

) F B A s 0. 58 0.34 0.75  0.50 0. 734
HECR EhEEEE 0. 80 0. 64
¥ REWED 2 0.73 0.53

WEBTHb Iy s 0. 65 0. 42 0.84  0.47 0. 839
B RS 29 0. 70 0. 49
MW BT MBERR a0 0.71 0.51
AEA & STHBBEYT o 0.72 0.52
R XAiAD 5 0.67 0. 45
PAFIFE 2o 0. 66 0. 44

i AN E 1y 0. 82 0. 68 0.90  0.75 0. 895
B A E 2y 0.91 0. 83
AN 3ys 0. 86 0.74

BRI W 0.85 0.72 0.87  0.69 0. 869
WE 7 BRI ys 0. 81 0. 66
R v 0.83 0. 69

HEHE v 0. 85 0.73 0.86  0.67 0. 853
S EHEEE s 0.83 0. 69
JEEEFE 3o 0.76 0.58

x2 MNEREMANLERE

Tab. 2 Test of discriminant validity of measurement model

£ £ e £ e

& & & & & & & & m 2 n
& 0. 686
& 0.60 0.787
& 0. 55 0.60 0.686
& 0.13 0. 00 0.08 0.755
& 0.22 0. 04 0.05 0.50 0.794
& 0. 40 0. 50 0.45 —0.07 0.08 0.762
& 0.43 0. 49 0.49 0. 04 0.19 0.46  0.707
& 0. 50 0.58 0. 64 0. 06 0. 14 0. 50 0.53 0.686
il 0. 49 0.70 0.62 0. 00 0. 04 0.53 0. 54 0.67 0.866
" 0.42 0. 60 0.53 0. 00 0. 04 0. 45 0. 46 0.58 0.85 0.830
» 0. 34 0. 49 0.43 0. 00 0.03 0. 37 0. 37 0. 47 0. 70 0.82 0.819

IS, SHAGTTR AR BN (K3 MEEKRA, ik H1 (3,=0.82, (=
17.64), H2 (B, =0.85, t=18.31), H4 (7, =0. 36,

t:6.33)\ H5 (713:0.13v t=
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2.14), H7 (y3=0.11, t=2.24; 7,=0.11, =2.19) I H8 (y;=0.28, (=4.92) il
TR CY M XTE=1.96 B, SR 2, Wik H3 (yny=—0.01, 1=—
0.20) Al H6 (y,=—0.01, t=—0.12; 75=—0.04, t=—0.91) WBEAE T (HELK,
MR 3 58842, 2% IEF%E MI (modified index), 53] T IERE M2 (A 3), iE/H
LISRELS. 70 3 {4k 2 XHEE LAY HE AT Al 11, 15 BB IERLA M2 19 & Tl THE

x3 HMESEE M BERHSHMATR (ERE

Tab.3 Parameter estimation and t test of path coefficient of conceptual model M1

it S T Y12 Yis Vi1 Y15 Y16 N7 Y18 B Bs2
PR SR —o0.01 0.36  0.13 —0.01 —0.04 0.11 0.11 0.28 0.85 0.82

t{H —0.20 6.33 2.14 —0.12 —0.91 2.24 2.19 4.92  18.31 17.64

4t EEV A & S 2 o N S SR & S 2 o S 2 & A 2 = S & 5

3 fEIERE M2
Fig. 3 Revised model M2

x4 BEEE M2 BERESHMGTER (ERE

Tab. 4 Parameter estimation and t test of path coefficient of revised model M2

A Nz Y22 713 Y35 Y6 Y26 Yar N Yos a8 B Bs
Fruedb B8 0.35  0.22  0.15 —0.09 0.11 0.11 0.10 0.27 0.20 0.19 0.48 0.63

tfi 6.40 4.22 2.60 —2.50 2.31 2.60 2.0l 4.57 4.00 3.12 8.95 10.53

4hie BE S S S S 2 - S 2 s 2 S i 2 S 2 i 2 S 2

R APUR, TEBIERA M2 A, SHRER 12 REET, T 12 KRN gLz
B s MR T R EEERATER . BT VB IER M2 25 B .

PSR M1 AMEIERER M2 A0, KB IERLR M2 L LT & B A M1 &
P, OmERS Fras . AR M2 B3 WA T, H X ORIEED, R IR M2 1 XP/
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df AR M1 BYAR; X HE A LS 8 bn nl LUK BE . B IERLA M2 By RMSEA {HK T #%
AR M1 MR, MR M2 B9 NNETE U & TR M1 R, el i, B IERR M2
T ML SRR M1,

xRS5 HAEI M FEEEE M2 BIERELLE

Tab. 5 Contrast of conceptual model M1 and revised model M2 on goodness of fit

X? df XE/df RMSEA NNFI CFI
B M1 1858. 07 781 2.379 0.053 0.97 0.98
B M2 1770. 61 779 2.273 0.051 0.98 0.98

5 ZiieHirhe
5.1 #ig

ARSCHEAR T W A YRR RS S . DUIKR A A N IR AT T SIE g, SR T
R I R LB IR AR, A DL e

(1) A T 0 SRRV (A A P 2 3 45 4 30 o Wl 728 V) 5 1 T B2 ) R OB P T B, 6
U A/ Ay e ) A e T4 O TS 0 S DR T B, E A U R A B EL A R 1 SRl A
L AV AR, ER R EE.

(2) ol W T T A (1 408 FEE ) A R s ML A AR K 22 . ARV (LA b o R T
FORANAE IR Z — o 3 3 BN (X O W= A T i AR R e A 2R B AR SR
D 42 5 ) SRR T B, 4 T % R 2R B AR BB AR B, O A A R T B . o R R
il 3 9 VR AS A BRI A BB L IE 1 9K S IR AT B, S0 T g o R 9 0 A0 (A
A ) RO A R ) DR AN R i I B TR AR A SRR S R Y B e B ) SR AN (L
PITELERE . (EAFTE RIS, i R 5 0 2 0 4k & M (B VR Ui 2 BN (R IR 2 — , (EX e
S B e AN B s g LR ER TR A iR R R U0 A A A Uit D B D g e D S R 1) e i i
JR R IR R R . R TR R A 2 A0 (R A R HVAR I 28 B AR R R B R At AN
B X GREAK B 5 AT B ] B 2 A AL G S B i B X 28 B RS BRI S A AR
AL, X—MEEMT Gallarzaa W5 45ES .

(3) ol R ¥ U B R B 4 B b, T A Y L IR Bl St Al AR T Y Ak IR B B
PEAL . DREYE 5 IE IR A 0 A I U AN (A AR AR B, R I I T R R 3
B, BRI 5 I . NN E AL . AEZ B AR L Ak DX 55 S8 R oy e i U AR
AR JER A 45 ) il A 6T SEGU P A T A S R, T A D) 3 5 ek R A R AR
B R S A R L DR T S BE AR A SRR K Bl AL, R A G SR IR S B AL
5.2 itig

FESE S H 25 IR T R R DA 2 R R B M T A D 1 B
SR TR 2 AN AN AT SR T 5 Vi WA 3t ) B A b T, K R B 2 X i I ) b T A X R A
0T DT fof DX Ui 7 — 5 3 PR P IR AT SE A . R A iR R R Y R,
ST B 1 VR 8 O A RN AR G IR B, A0 R AL 3 O A RN B, R DA T U R R Y
. RO, B AT E P R R R 2 DU IR S B bR, o R TR R i R T e A
826 1 bR VR R U A R TR AEAE A IR o R R I O Bk U, AR SO B A — S AR
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Study on tourist loyalty model of ancient village:
Based on the tourist perceived value and its dimensions

LI Wen-bing
(School of Economics and Management, Hunan Institute of Science and Technology,

Yueyang 414000, Hunan, China)

Abstract: From the residence into a tourist destination, the ancient village's evolution is in-
separable from the perception and evaluation of tourists when experiencing in the ancient
villages. The paper builds a conceptual model (M1) on loyalty based on the tourist per-
ceived value and its intrinsic dimensions of ancient village, and takes Zhangguying village
as an example. It was found by EFA (Exploratory Factor Analysis) that the conceptual
model on tourist loyalty of ancient village consists of eight exogenous latent variables, that
is the social value, emotional value, epistemic value, economic cost, non-economic costs,
guide services, community services, and the resource ontology of ancient village tourism,
as well as three endogenous latent variables, that is tourist perceived value, satisfaction
and loyalty. After using SEM (Structural Equation Modeling), it was found that the so-
cial value, economic cost and non-economic costs have not notable influence on the loyalty
in the conceptual model, and then a revised loyalty model (M2) based on the tourist per-
ceived value and its intrinsic dimension of ancient villages was put forward through cutting
out three paths and referring to MI (modified index). In the meantime, the revised model
(M2) is better than the conceptual model (M1) in goodness of fit. The revised loyalty
model shows that the perceived value of ancient village’s tourists as a single-dimension
structure indirectly impacts the loyalty formation through satisfaction, but loyalty-driven
mechanism of the perceived value's inner dimensions is significantly different. The resource
ontology of ancient village tourism is the most important dimension, and the social value
and economic cost have not any direct or indirect influence on the tourist loyalty. It is a
general tendency that the functional dimension’s effect is dominant, and emotional dimen-
sion’s effect is hidden. Finally, the practical significance of this research is discussed. The
paper considers that we should create a good tourism environment of the ancient village,
enhance tourist perception on profits, reduce loss of tourist perceived benefits, and raise
tourist perceived value. Only in this way can the loyalty of tourist to the ancient village be

cultivated.

Key words: ancient village; tourist perceived value; loyalty model



