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Methodological study on development of value scale
for tourists” experience in wetland parks

WEI Xia. PAN Yi-ting

(Business Administration College, Zhejiang University of Finance &. Economics, Hangzhou 310018, China)

Abstract: As experience economy began to flourish and wetland ecological tourism came in-
to vogue, tourists’ experience value of wetland parks has attracted more attention from
both academic and practical circles. Investigating the approach to improving the tourists’
experience value is an effective way to enhance the competitive strength of wetland parks.
Although many scholars have researched structural dimension of the tourists’ experience
value, the concepts of the tourists experience value still remain vague and ambiguous, es-
pecially the quantitative research of the tourists” experience value, which lacks scientific
and reasonable methods for measurements. Therefore, the five steps for developing the
value scale have been proposed. Through the methods of item-total correlation, explorato-
ry factor analysis, the confirmatory factor analysis, reliability and validity test, this paper
takes Xixi Wetland Park as an empirical object. Seven experience factors that include serv-
ice, characteristics, education, cost, ecology. trust and concern, together with Wetland
Park Tourists’ Experience Value Scale (WPTEVAL) which comprises of 26 items are de-

veloped to provide quantitative tools for the measurement of tourists experience value.

Key words: wetland parks; tourists’ experience value; scale development; Hangzhou



